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Die Übertragung von Run- 
off (Teil-)Beständen im Nicht- 
Leben Geschäft ist zu einem 
bewährten Instrument für 
Versicherungsunternehmen 
geworden. Es unterstützt 
den Fokus auf das Kern- 
geschäft und hilft, ihre  
Wettbewerbsfähigkeit  
zu verbessern. 

Ihre Vorteile

̤̤ Sie transferieren inaktive Altbestände und wahren gleichzeitig die Interessen Ihrer Versicherungsnehmer 

und der Geschädigten

̤̤ Kapital für neue strategische Ziele oder profitableres Geschäft wird freigesetzt

̤̤ Das Risiko negativer Abwicklungsverluste wird minimiert oder komplett eliminiert

̤̤ Administrationskosten werden reduziert

̤̤ Herausforderungen neuer Rechnungslegungs-Anforderungen kann leichter Rechnung getragen werden

Fokussieren Sie 
sich auf Ihre 
Kernkompetenzen 
 
Verfolgen Sie eine 
klare Strategie 
 
Steigern Sie Ihre 
Effizienz 
 
Setzen Sie  
gebundenes  
Kapital frei

 

Bereit̤für̤die̤Zukunft?̤
Verschlanken Sie Ihre Organisation mittels Legal̤Finality

Brochures & Factsheets
Swiss Re



Magazine Layout
ICT & KMU Wirtschaft



Health Magazine Layout & Webbanner
Zentrum der Gesundheit
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Entschlackung 
Warum und wie?

Basische 
Ernährung
So geht`s!

Traumberuf
Ernährungsberater

Konjak
Die Sensati on 
zum Abnehmen

Pfl anzliche Proteine
Der neue Trend



Einladung zum 
Intrum Vision Day
22. November 2018 

     «The future of work: Wohin geht  

     die Reise im digitalen Zeitalter?»

Graphik Design
Intrum AG 
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Anleitung
Version 2021

33%

EUROPEAN CONSUMER
PAYMENT REPORT 2017

According to Intrum Justitia’s
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 1:

2:

vital factors to  
the consumption  

habits of today are  
apparent:

Parents feel pressured to spend more than 
they can afford on things for their children.

 {%33
answers yes.

Yes, 
more 
than 
once, 

16%

Yes, 
once,

17%

No,

64%

Never,

4%

  
of parents  

report borrowing 
money or maxing  

out a credit card for 
this purpose.

Yes, more 
than once, 11%

Don’t know, 1%

No, 74%

30%
23%

Yes, once, 14%

41%

18–34
Age

Age 18–24

2015 20152016 20162017 2017

Age 25–34 Age 35–49 Age 50+

1 in 3 parents aged 18 to 34 borrowed money 
or maxed out their credit card in order to buy 
something for the child/children.

35+
Age

Young parents are more likely to experience and act on social pressure to spend on their children.

items bought by 
parents aged 18-34:

Brand name  
clothes

Mobile phone

Gaming console or  
video games

Computer

Shoes

TOP 5
%29

%25

%28 %26
%21 %19

4 out of 10 parents aged 18 to 34 reveal having 
felt social pressure to buy something for their  
children that they consider to be unaffordable.

Of everyone included in the survey, a mobile 
phone is the most common item to purchase 
when parents buy things they cannot afford.

33%
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25% 25%

19% 18%
15% 14% 13%

9%
6% 5%

10%

3%

Looking at other people’s belongings in envy has, of course, always been a driving factor 
for purchases. With our news feeds constantly filling up with pictures of our friends, it’s clear 
social media has indeed become a key indicator for what pressures people into consuming 
more than they feel they should. 

Almost four out of ten (39 %) of  
all respondents agreed with the 
statement that social media 
creates consumer pressure.

3: Trend towards a more liberal 
perspective regarding taking 
on credit for consumption.

This increasing trend  
applies, not only to consumer 
goods, but also to services or 
more abstract products.

“Social media 
creates a  
pressure to 
consume more 
than I should”

“I think it is OK to buy consumer 
goods (i.e. a TV or a computer) 
with a payment plan, on credit, or 
using borrowed money”

“I think it is OK to finance a vacation 
trip  with a payment plan, on credit, or 
using borrowed money”

46% 43%
38%

19%

26%
31%

10%
13% 16%

35%



Posters
Med Beauty Swiss 



IPhone Cover Design
Di Centuri Stores Schweiz



Corporate Identity Entwicklung
Zeiten Wende
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Cartolina



Corporate Identity Entwicklung
Bekton



Logo & Webshop Erstellung
Kleine Piraten



Logo & Webshop Erstellung
Shirtlion & Tawan Massage



Animated Banner
Newline Cinema



Messestand Gestaltung
Caravan Shippers & Med Beauty Swiss


